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Our Mission
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How We Measure Up 

We are a global supplier of fragrances, flavors, food and cosmetic

ingredients. Its clients include manu-facturers of perfumes, cosmetics, food

and beverages, pharmaceuticals and producers of nutritional supplements

and pet food.



Symrise

3

At a Glance

Symrise’s products provide exciting flavor and 

fragrance experiences and contribute to the 

health and well-being of consumers in 

Furthermore, as solutions in the health and 

personal care application areas, we provide 

biofunctional and bioactive 

ingredients and substances. 

innovative fragrances and flavors, 

cosmetic ingredients and pet 

food ingredients.

including vanilla, citrus products, onions, fish, 

meat and flower and plant materials, these 

products are customtailored for every region 

of the world. 

around the world make up the company. 

Their hard work, passion and diversity are 

key to the company’s success.

10.000
employees

~10.000
Based on 

mostly natural raw 

materials
countries around

the world. 

Symrise offers

~30.000

160



The Symrise Group
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>100 Sites Around the World



Symrise –

This Is Who We Are
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• Products & solutions 

• Flavor Division

• Nutrition Division

• Scent & Care Division



Products and solutions for every need
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Megatrends open up growth areas and drive value creation 

Increasing urbanization

70% of the world's population 

will live in cities by 2050

Growing global population

10 billion people in 2050

Demand for natural products

Increasing awareness in care 

and nutrition

Progress in Emerging Markets

Higher incomes through increasing 

qualifications

Flavor

Beverages

Savory

Dairy

Sweet

Diana

Food  

Pet food  

Aqua

Probiotics

Fragrance

Fine Fragrances

Beauty Care

Home Care 

Oral Care

Cosmetic Ingredients

Cosmetic actives

Sun protection

Aroma Molecules

Scent components

Menthol

Cooling substances

Nutrition and care build on megatrends
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The Segments



Flavor Division
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Taste Solutions and Flavors for ...

Alcoholic and nonalcoholic

beverages, tea and instant

beverages

Pasta dishes, soups, sauces, 

ready-made meals and meat 

dishes

Baked goods, cereals,

confectionery (sweets,

chocolates, chewing gums),

dairy (yogurts, desserts,

dairy drinks, ice cream &

dairy alternatives)

Potato crisps (flat, ridged, 

light, baked), stackable, corn

(tortilla), popcorn, bread

(croutons, sticks, flat), speci-

alties (fruit/vegetable based), 

extruded, nuts, crackers, 

popchips

Flavors for Health Care: 

RX/OTC Drugs, Dietary -

Supplements, Veterinary

Drugs & Supplements & 

Nutrition: Therapeutic Nutri-

tion, Health Care Nutrition, 

Babyfood, Performance 

Nutrition

Beverages Sweet Snack Products Culinary

Applications

Health Care &

Nutrition



Diana Division
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Structured Around Three Business Units

Diana Food Diana Pet Food Diana Aqua

Consumers well-being solutions from 

natural and sustainable ingredients.

High value solutions improving pets’ 

well-being and owners’ satisfaction.

Natural and sustainable solutions for

aquaculture.



Scent & Care Segment
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Business Units

Fragrance Cosmetic Ingredients Aroma Molecules

Fine Fragrances

Beauty Care

Home Care

Oral Care

Cosmetic Ingredients

Sun and pollution protection

Fragrance & Sensory Ingredients

Menthol and cooling substances



Our Vision
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What Drives Us Forward?

We take our 

responsibilities seriously
letting our creativity unfurl with a focus on the highest quality along with 

sustainable processes and products. This makes even the most everyday 

items a special experience for consumers and their loved ones. In this way 

we fulfill our motto of “always inspiring more ...” day after day.



Growth and sustainable management
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Driven by UN Sustainable Development Goals

Sustainable  Developement Goals 

of the United Nations (SDGs)

We actively measure

our progress

Recent Awards received

Germans

most sustainable

large company
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Partnership Symrise, Natura, GIZ

GIZ Project

DISCLAIMER: ”The following document contains protected and confidential information from Symrise and must be kept in confidence. This information may not be used by anyone who obtains it if Symrise has not granted written permission to do so.”



Amazon
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Scenario

— Missing information by farmers about compliance to new 

regulations about environmental recovery initiatives

— Complex logistics and supply chain (long distances, poor 

transportation conditions, isolated communities)

— Communities and producers:

‒ Lack of organizational and business management skills

‒ Lack of cultivation and handling best practices

‒ Lack of proper processing techniques and commercial skills 

Source: Earth Observatory; Silva, S. C.



Project Outline
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Objectives and main actions

Sustainable use and recovery of rainforest resources in the Amazonian regions of 

Transamazônica, North-East of Pará and Ponta do Abunã are fostered.

Main actions:

‒ Trainment of the collectors for good practices in the forest (cultivation, handling and 

processing)

‒ Technical assistance in the field and knowledge transfer 

‒ Develop and implement new technologies for processing and pre-processing

‒ Assist communities to access the policies related to biodiversity and land property 

regularization



Project Outline
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Locations

Transamazonica

Ponta do Abunã

Northeast of Para

Northeast of Para
• 7 Cooperatives

• 4 Associations

• 850 families in total

Transamazonica
• 6 Cooperatives

• 90 families

Ponta do Abunã
• 1 Cooperative

• 200 families

Associations, Cooperatives and

Families



Project Outline
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Main projects

Development of new supply chains

• Develop 2 new species (Babassu and Andiroba)

• Develop 7 new products from Babassu, Cacao and Andiroba

Innovation in (pre-)processing techniques

• New technologies of (pre-)processing and extraction

• Trainment and support to communities 

• Investigate different existing residues from communities

Management and organizational strengthening

• Enable cooperative management and administration 

• Negotiation trainment on the ABS

Support for registration of CAR and PRADA’s

• Create a strategy to restore degraded areas

• Diagnose and advise land property formalization w/ government

Main Project LeaderMain Sustainability Pillar



always inspiring more…

DISCLAIMER: “Symrise makes no warranties, either express or implied, as to the accuracy or completeness of the information set forth herein. Symrise expressly disclaims any implied warranty of merchantability and fitness for a particular purpose. Prospective users are requested to 
determine for themselves the suitability of Symrise materials and suggestions for any use prior to their utilization. Any necessary approvals from regulatory authorities for finished products must be obtained by the prospective user. Suggestions for applications involving our products or 
the reference to, or incorporation of, descriptive materials from patents and the citation of specific patents in this document may not be understood as recommendation for the use of Symrise products in violation of any patent or as a permission or license to use any patent of Symrise or 
a third party.

Thank You!

rodrigo.cabral@symrise.com




